ATI PRODUCTS AND MARKETS

DIVERSIFIED GLOBAL MARKETS DIVERSIFIED PRODUCTS

(Percent of Allegheny Technologies’ 2006 Sales) (Percent of Allegheny Technologies’ 2006 Sales)

High-Value Products

Aerospace and Defense 30% Titanium and Titanium Alloys 22%
Chemical Process Industry/QOil and Gas 19% Nickel-Based Alloys, Superalloys and Specialty Alloys 20%
Electrical Energy 1% Precision and Engineered Strip 12%
Automotive 9% Tungsten Materials 6%
Food Equipment and Appliances 8% Exotic Alloys 4%
Machine and Cutting Tools 8% Grain-Oriented Silicon Electrical Steel and Tool Steel 4%
Construction and Mining 7% Total High Value 68%
Medical - Commodity Products
Transportation = Stainless Sheet 17%
Electronics/Communication/Computers 2% Specialty Stainless Sheet 9%
Conversion Services 1% Stainless Plate 4%
Total 100% Cast and Forged Materials 2%
Total Commodity Products 32%
Total 100%

PRICE RANGES OF
MAJOR PRODUCTS SALES BY GEOGRAPHIC AREA

(Approximate Price Ranges in $ Per Pound) (Percent of Allegheny Technologies’ 2006 Sales)
Exotic Alloys $24.25 - $358.43 United States 76%
Titanium and Titanium Alloys $14.32 - $81.73 Europe 13%
Nickel-Based Alloys $5.96 -  $57.12 Far East 6%
Precision and Engineered Strip $0.83 -  $13.52 Canada 3%
Stainless Sheet and Plate $0.61 - $4.62 South America 1%
Grain-Oriented Silicon Electrical Steel  $1.02 - $1.59 Middle East 1%
Total 100%
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