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This presentation may contain forward-looking statements
within the meaning of Section 27A of the Securities Act of
1933 and Section 21E of the Securities Exchange Act of
1934. The words “believe,” “expect,” “anticipate,”
“estimate,” “project,” “goals,” "should,” “plan” or “planning”
and similar expressions identify forward-looking statements
that speak only as of the date thereof. All forward-looking
statements are subject to certain risks and uncertainties
that could cause events and the Company’s actual results
to differ materially from those expressed or implied. The
most significant of such risks, uncertainties and other
factors are described in Item 6 of the Company’s Form 10-
KSB and under the section entitled “Risk Factors”. The
Company undertakes no obligations to publicly update or
revise such statements.
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* Positive contributions from GNP in 2005
third quarter

* Long-term growth opportunities within
expanded customer base

» Expect all-time record sales in the 2005
fourth quarter and for the 2005 year
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 Focus on Fortune Global 500 and innovative
market leading companies

— Largest need for our services and solution-centric
approach

— Size and number of opportunities

— Growth in international markets

« Take advantage of the trend toward Business
Process Outsourcing

* Broaden our scope of service offerings
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« Grow sales and the number of customers
across industry segments

* Expand services and capabilities to
capture a broader base within industry
segments

* Develop a team and operating
methodology capable of growing the
organization
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